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What is Social Media? 

 A means of 

interaction amongst 

people in which they 

create, share, and 

exchange information 

and ideas in virtual 

communications and 

networks. 
 Allows the creation 

and exchange of user 

generated content. 



Types of Social Media 

 Your Club website is not Social Media 

 Websites are not interactive 

 Content is entirely driven by you, not the user 

 Social Media examples: 

 Facebook, Twitter, Google+, YouTube, 

Myspace (RIP), LinkedIn, Foursquare, 

Instagram, Reddit, Flickr, Pinterest, Blogs, on 

and on and on… 



Why use Social Media? 

 Target audience is already using it 

 Develop & maintain relationships with 

members and users 

 Personalize who your Lions are 

 Drive traffic to specific pages on your 

website 

 Share successes 

 Free 



Why Interact with Your Club’s 

Facebook Page? 

 Social aspect drives up exposure 

 Word of mouth advertising – FREEBIE! 

 Social Media admins cannot do it all 



How Do I Find the Page’s Content? 

 Shows up in your Newsfeed 

 Complicated Facebook 

algorithm controls this 

 Not everything shows up here 

 Can interact directly with 

posts here if they appear 

there 

 Shows up on your Pages 

Feed 

 Search for Page 



Is that my Newsfeed or my 

Timeline? 

 Newsfeed is a list of the things that other people are 
posting and interacting with (but not everything) 
 Fleeting, not permanent 

 Timeline (formerly “Wall”) is where all of your personal 
posts are stored 
 Permanently stored unless you delete 



Getting to the Pages Feed 



Searching for a Page 



Now What?? 

 Share the Page or invite others to “like” 

the Page 

 Interact with Page posts 

 Interact with Page events 

 Tag photos 
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Share the Page and 

Invite to the Page 

 Sharing puts it on 

your Timeline and 

also has a good 

chance of showing in 

Friends’ Newsfeeds 

 Inviting sends a 

notification to the 

Friends you invite to 

check it out 



Interact with Posts 

 Like or Comment 

 Both may show on Friends’ Newsfeeds 

 Neither shows on your Timeline 

 

 



Interact with Posts 

 Share 

 May show on Friends’ Newsfeeds 

 Shows on your Timeline permanently (unless you 

delete) 



Interact with Events 

 Like, Share, or Comment on events 

 Works the same as post interactions 

 Best bang for your buck:  Invite Friends to Page 

Events 



Tagging in Photos 

 Photos are the #1 seller! 

 Tagging people in photos gets your photo on that person’s 

Timeline, as well as potentially in their Friends’ Newsfeeds 

 Photos generate tons of interaction 

 Must be Friends with the person to tag them 

 



Sharing Other Places 

 Groups you’re in 

 Others’ Timelines 

 Other Pages 

 Make sure you’re 

sharing with your 

target audience 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&docid=dSDMI8Wy3pijKM&tbnid=AHrs9sIg3FXz-M:&ved=0CAUQjRw&url=http%3A%2F%2Fstevewhibley.blogspot.com%2F2013%2F02%2Foversharing-exorsists-and-ransom-notes.html&ei=46s9U__SKOmqsATovYGwCQ&bvm=bv.64125504,d.b2I&psig=AFQjCNH5EdYNT0gmkbQhPzAFExrp1nx7Zg&ust=1396637005961390


Conclusions 

Sharing & inviting >> liking & commenting 

for getting the word out 

 Help your Club get maximum exposure 

 Don’t get left behind! 


